What Customers Are Saying
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“The savings goal sheet gave me the desire, it inspired me to save. It’s helpful to
learn about how much you need to save to, say, remodel the house, go on vacation,
face an accident...The options (in the tracking sheet) were very tempting.”

Carmen, Acreimex Customer

“Saving money with SAJIDA keeps me from spending
my savings and helps me prepare for emergencies.”

Liza, SAJIDA Customer

“Having a defined purpose for my savings helps me
work towards my goals.”

Mario, Acreimex Customer
“SMSs provided me with more information on
different topics and brought savings top of mind.”

Carlos, Banco W Customer

"When | was presented with more clear information about the
product, | felt it generated trust and | felt safe.”

Rosa, Acreimex Customer

“The automatic savings with the payroll loan repayments
are so easy, it’s like they’re accumulating on their own,
they can become matches to light up our dreams.”

Fernando, Acreimex Customer
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MetLife Foundation and global financial consultancy BFA created the OPTIX
program to help people on low incomes access a range of financial products,
services and tools that improve their financial health.

To achieve this, we worked with four socially-driven financial institutions and combined
customer insights, behavioral research, big data analytics, business modeling and
digital and fintech approaches to develop specific financial strategies and tools for
people on low incomes and create new opportunities to improve their lives.

Working with OPTIX, SAJIDA Foundation, CEP, Acreimex, and Banco W developed
solutions and tools that help customers build three key strengths in their financial lives:
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Saving for the future
and emergencies.
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Control

Planning, day to day
banking and debt
management.
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Trust

Trust in banks and
financial institutions.
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privacy

looked professional, and
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Contribution to overall gain in financial health

This assessment is informed by interviews with customers of each institution and an analysis of their financial data.



