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MFI Index: Under the Hood

295
Research Assistants

287,000
Est. total minutes of phone interviews

37
Survey Questions



Map of Clients We Spoke to
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5
Impact themes

18
Indicators

100%
Comparability
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Top Performers
> MFIs in Sub-Saharan Africa topped 

the list

> 4 LatAm MFIs in the top 20; 2 in Asia

> Wide range of performance (e.g.
MFIs from LatAm in spots 9 and 66)
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Top 20 Performers
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Range of Performance
> Very broad range for for all 

indicators

> Somewhat smaller for 
Access, largest for 
Business Impact

> Business Impact and 
Household Impact have 
the lowest total scores



Highlights



Microfinance is doing do a good job of 
reaching people without access to 
financial services.

Access

1 Group lenders are more likely to reach 
lower-income clients.2



74% used loan for a business purpose. 
About 1 in 4 say business income has 
‘very much increased.’

Business Impact

1 Repayment burden is much higher for 
clients not using loans for business2



1 in 3 say their quality of life is ‘very much 
improved.’ Gender differences are small.

Household Impact

1 4 in 5 say they are better able to reach 
their financial goals thanks to the MFI2



3 in 4 clients say repayments are not a 
problem. For 6% they are a heavy burden.

Financial Management

1 More than 60% ‘strongly agree’ they 
understand T&Cs. But financial stress 
has ‘very much improved’ for <20%

2



About 3/4th of clients show signs of 
strong financial resilience.

Resilience

1 However, fewer than half could easily 
fund an emergency expense2
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